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Target audience

4 CSOs
16 trainers
10 AP CSOs
36 youth workers
80 youngsters

Outputs

4 CSO strategies
16 personal plans
4 NFE materials
in 7 languages

Results

26 projects
4 relays
4 summits
1 research
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Outcomes

- team members' growth

in trust, skills, and competence

- CSOs build capacity,
new ideas to implement,
strengthened networks

Sep’23-
Jun’25
22 months

C&D

38 stories
1 survey published
4 city portraits published
20 ideas based on Al
30 requests of NFE materials



